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Creating an Effective Coupon

The following are recommended
guidelines in

developing an effective coupon:
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* THE OFFER:

The coupon offer should be clear,
specific and visible, including the
purchase requirements such as
guantity, size, etc.
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* FACE VALUE:

The face should be visibly prominent.
Use lower face values on coupons good
on any size to generate more volume
movement and higher face values on
coupons that require multiple purchases.

Where product movement Is your
objective, consider using a coupon for
one free with multiple purchases.
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* MANUFACTURER COUPON:

The words "Manufacturer Coupon" should
appear in bold type at the top center of the
coupon.
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* EXPIRATION DATE:

It should be ﬁle% visible at the Hter of the
coupon and §hte next to or
nufacture upon.
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* PRODUCT:

Display the name of your product/brand
boldly for quick recognition.

Include your company logo to emphasize
product recognition.
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« BACKGROUND:

Use bright, clean colors for the background
of your coupon.

Outline your ad with a thin border that
contrasts with the rest of the ad.
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* HEADLINE:

Use a clear, bold headline emphasizing
savings.

Keep ad copy to a minimum using an
eye-catching message.
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« COUPON LOCATION:

Coupons should be located at the bottom
of the ad.
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UPC CODE:

The Universal Product Code (UPC) should be
placed in the lower right corner of the coupon.
The UPC must be in black on a white

background and should be at 100 percent
magnification.

You also should include the 128 extended

barcode on your coupons to improve processing
efficiencies.
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« COUPON SIZE:

Coupons should be distributed in standard sizes and
shapes.

The following sizes are recommended:

Length: 6 inches with a tolerance of 3 inches
Width: 2-and-a-half inches with a tolerance to 2-and-one-sixteenth

Inches.

Place no more than two coupons per page with a pictorial
reinforcement. Print a dotted line around the coupon to show
consumers where to cut out the coupon.
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« LEGAL COPY:

Keep the legal copy to the minimum
required by law.
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Disclaimer: The information contained in this presentation is intended solely for your personal reference. Such information is subject to change without notice, its accuracy is not guaranteed and
it may not contain all material information concerning J].W. Owens. The Company makes no representation regarding, and assumes no responsibility or liability for, the accuracy or completeness
of, or any errors or omissions in, any information contained herein. In addition, the information contains white papers , shared presentation from others, industry material, public or shared
information from others and J.W. Owens that may reflect the his current views with respect to future events and performance. This presentation does not constitute an offer or invitation to
purchase or subscribe or to provide any service or advice, and no part of it shall form the basis of or be relied upon in connection with any contract, commitment or decision in relation thereto.



