THE RISE OF
MOBILE PRODIGIES

MILLENNIALS, GEN Z, AND
THE FUTURE OF MOBILE MARKETING

Mobile Prodigies: Millennials and Gen Z consumers whose
proficiency with their mobile devices is highly developed and
evolving. They are driving the app ecosystem while they work,
play, and shop.

RELEVANCE TRUMPS ALL. If mobile marketers serve Mobile Prodigies
best-in-class mobile experiences, they are willing to share their personal
information — their permission comes down to relevance and reward.
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