
Case	  Studies	  
Social	  Media	  Design	  



Have	  an	  engaging	  
cover	  photo	  

Try	  to	  make	  all	  your	  
social	  media	  names	  the	  
same	  across	  all	  
pla;orms	  so	  customers	  
can	  find	  them	  more	  
easily.	  

Have	  a	  clear	  logo	  that	  is	  
consistent	  across	  all	  
channels.	  

Have	  a	  descrip>on	  
which	  explains	  your	  
business.	  



Have	  a	  consistent	  
name	  across	  all	  
social	  accounts.	  
	  
Have	  a	  clear	  logo.	  

Update	  your	  bio	  with	  
informa>on	  about	  your	  
company.	  
	  
Only	  one	  URL	  can	  be	  
included	  on	  Instagram,	  
so	  consider	  what	  URL	  is	  
most	  important.	  
	  
Geolocate	  and	  hashtag	  
relevant	  posts.	  



Clear	  logo	  
	  
Company	  details	  

Plenty	  of	  room	  
to	  share	  your	  
company	  story.	  
This	  is	  the	  place	  
to	  share	  
corporate	  
awards	  and	  
pres>ge!	  

Keep	  your	  updates	  
relevant	  for	  people	  
in	  the	  corporate	  
world:	  either	  as	  
customers	  or	  
business	  partners.	  



Include	  a	  logo	  
	  
Include	  your	  website	  and	  
business	  bio.	  
	  
Include	  boards	  which	  have	  
content	  which	  reflect	  you	  
business	  culture	  and	  goals,	  
and	  also	  ones	  which	  share	  
your	  own	  content.	  
	  



Update	  cover	  
image	  with	  
seasonal	  special	  
events	  

Make	  sure	  your	  
profile	  picture	  is	  
clear	  on	  your	  
page	  and	  as	  a	  
thumbnail	  (how	  
most	  people	  
will	  see	  it!)	  

Encourage	  people	  
to	  send	  Messages	  
to	  your	  page	  in	  
lieu	  of	  email	  

Include	  a	  Call	  To	  
Ac>on	  buSon	  

Pages	  can	  also	  
host:	  
•  Business	  

geographical	  
and	  contact	  
info.	  

•  Reviews	  about	  
your	  business	  

•  Events	  
•  Apps	  (ie.	  Web-‐

only	  enquiry	  
form)	  

Create	  a	  
custom	  
Facebook	  URL:	  
facebook.com/
YOURBUSINESS	  



For	  more	  social	  
media	  >ps	  and	  tricks	  
and	  future	  course	  
deals,	  sign	  up	  to	  
Rachel’s	  Social	  
Media	  Tips	  
newsleSer:	  
rachelbeaney.com	  

/rachelbeaneydigital	   @beaney	  
Rachel	  	  
Beaney	  


