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• Internet time—Google announced that more searches take place 
on mobile devices than on computers. That fact has led Google to 
include mobile friendliness as part of its ranking algorithm. They 
know more people are on mobile than ever before. And they are 
invested in providing a better experience for mobile users. 

• Being on Google’s good side isn’t the only advantage to being mobile 
friendly, though. The only reason Google prioritizes mobile 
friendliness is that it’s what users want. That is, it’s what your 
audience wants. 

• So, how is your mobile experience? Sure, you already have 
responsive design, but is your content actually optimized for people 
to consume it on a mobile device?  
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Here’s how to make different types of content more mobile-friendly. 

Optimize Video Content 

• Video is the rising star of mobile content. Thirty-five percent of 
viewers watched more video last year than they did the previous 
year. And 36% said they watched videos that last five minutes or 
longer every day. 

• If you want your audience to spend their precious data allotment 
on your video, it’s important to make sure the experience is a 
pleasant one: 
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• Use a service that automatically optimizes the tech stuff.    Don’t fiddle with 
bitrates and compression on your own. Go third-party with YouTube or Vimeo for a 
seamless user experience. If you want to host your own video, use  Apple’s HTTP 
Live Streaming. It can adjust the video quality on the fly to match bandwidth 
capability, just like Netflix does. 

• Make sure text is readable.    Mobile screens are small. Even the big ones are 
small.  Don’t make your viewer squint to see the fine print. 

• Make it make sense without audio. Eighty-five percent of video on Facebook is 
played without sound.  And even if your viewer has their headphones in, odds are 
they’re in an environment that makes listening difficult.  Try watching the video on 
mute to make sure it still gets your points across. 
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Optimize Images 

• Load times are a major factor in someone engaging with your content or bouncing back to the 
search results. So it’s important that your content gets in front of them fast. At the same time, 
though, visual interest is another major factor in staying versus bouncing. So you have to have both 
a responsive site and one with visual appeal. To do that, make sure your images will load fast and 
look great: 

• Create images in a pre-optimized format. Use a tool like Canva to create images the right size 
and resolution for social media and email. 

• Use smart compression. You can compress .jpg files a bit without compromising their appearance. 
But too much compression leads to uglyness.  Tinyjpg is a neat tool that compresses by reducing 
the color depth in ways invisible to the human eye. It’s downright spooky. 

• Use a tool for responsive resizing. If you have web development wizards on your side, they can 
help with responsive resizing from the server side. If you have to go it alone, a service like ly 
Display can do the heavy lifting. 
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Optimize Text Content 

• Yes, Virginia, people do still read text on mobile. It’s not all videos and images and virtual-reality 
roller coasters. But they’re reading for shorter periods of time and with much greater potential for 
distraction. So a wall of text will be even less effective than it is on a laptop screen. Here’s how to 
guide a reader through your text content without losing them: 

• Serve content in snack-friendly chunks. Think short sentences and short paragraphs, broken up 
by visual assets, video, embedded content from Vine, Instagram, or Snapchat, or at least white 
space. 

• Use headers for navigation. Make sure readers can skim the post and get a good idea of what 
you’re talking about. Think of the headers as the “trailer” to entice people to take in the whole post. 

• Include the main points in your conclusion. If your article starts to look like a time commitment, 
mobile readers might just swipe to the bottom and see how it wraps up. Make sure the relevant 
points and call to action are waiting for them. 
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Mobile Friendly is People Friendly 

• Regardless of where they encounter your content, you want your audience to 
have a positive experience reading or watching it.  

• So make sure your brand is putting its best face forward for the 50% who will 
encounter you first on mobile.  

• Give them responsive video content that makes sense even if their headphones 
are off. Make sure your images look great, display properly, and load quickly. And 
make sure your text is snack-able, navigable, and skim-able. 

What are your top tips for creating mobile-friendly content?  

What did I miss?  
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Good 
Selling ! 

• Disclaimer: The information contained in this presentation is intended solely for your personal reference. Such information is subject to change without notice, its accuracy is not 
guaranteed and it may not contain all material information concerning J.W. Owens.  The Company makes no representation regarding, and assumes no responsibility or liability for, the 
accuracy or completeness of, or any errors or omissions in, any information contained herein. In addition, the information contains white papers , presentation from others, industry 
material, public or shared  information from others and J.W. Owens that may reflect the his current views with respect to future events and performance. This presentation does not 
constitute an offer or invitation to purchase or subscribe or to provide any service or advice, and no part of it shall form the basis of or be relied upon in connection with any contract, 
commitment or decision in relation thereto. 
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