EMAIL DELIVERABILITY

ONLY 1IN 5 EMAILS MAKE IT TO THE INBOX

Don’t miss out on lost revenue. Send to those who actively subscribed.

@ NEWSLETTER OPT-IN ON HOMEPAGE

ACCOUNT REGISTRATION ON HOMEPAGE (UNCHECKED BOX)

GUEST CHECKOUT (UNCHECKED BOX)

ACCOUNT REGISTRATION AT CHECKOUT (UNCHECKED BOX)

POP-UP WITH DISCLOSURE ABOUT RECEIVIING MARKETING EMAILS

POP-UP WITH OFFER (NO DISCLOSURE)
ACCOUNT REGISTRATION (PRE-CHECKED BOX)
CHECKOUT (PRE-CHECKED BOX)
CO-REGISTRATION (UNCHECKED BOX)
SWEEPSTAKES (PRE-CHECKED BOX)
CO-REGISTRATION (PRE-CHECKED BOX)

AUTO OPT-IN (NO CHOICE)

SWEEPS (N0 DISCLOSURE)

PURCHASED

@ SCRAPED

WHAT YOU CAN DO NOW WHAT YOU CAN DO NEXT

DO'S AND DON'TS

Protect your brand’s email Read the full report to learn more
marketing reputation by securing about other factors that affect
permissions the right way. deliverability and steps you can

take to improve it.
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