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Overview 
• Papers vs. Direct Mail 

• Features/Benefits 

• Designed for Local 
Advertising Prospects 

GET A PRINT & DELIVER 
PROGRAM 



MOST 
POPULAR 

 
8 1/2 x 11 
Full Page 

60# Coated 

GET A PRINT & DELIVER 
PROGRAM 



60# Coated 

GET A PRINT & DELIVER 
PROGRAM 



• Financial Planning 

• Miscellaneous 

• Shared Sections 

 

• Paper Self Promotion 

– Help Wanted 

– Circulation 

– Upcoming Special or 
Special sections 

 

 

• Home Repair  

& Maintenance 

• Fitness 

• Landscaping 

• Fast Food/Restaurants 

• Automotive 

• Furniture 

• Continuing Education 

• Real Estate 

TARGET CATEGORIES 



Home Repair & 
Maintenance 









Fitness 







Landscaping 









Fast Food/Pizza 









AUTOMOTIVE SALES 
AND SERVICE 











Furniture 









Continuing 
Education 









Real Estate 









Help Wanted 









Financial 
Planning/Professional 













Special 
Sections/Wraps 







How Consumers Use 
Paper Advertising: 

 

Preprints 



83% of Adults Regularly or Occasionally use 
Paper Preprints 

Seldom

10%

Regularly

61%

Occasionally

22%

Never

7%

Base: Total Adults 

70%           
of adults 

used in past 
30 days 

 

49% used 
in past 
week 



Many More Are Increasing than Decreasing their 

Advertising Insert Usage  

Less often

12%
More often

36%

About the 

same

52%

Use of Advertising Inserts Compared to a Few Years Ago: 

Base: Ever read or look at advertising inserts in papers 



Most Readers Check Preprints Beyond 
Their “Regular” Stores 

20

24

53

Only check

regular stores 

Check regular

stores + a few

others

Check most

inserts

Base: Ever read or look at advertising inserts in papers 



Most Will Check Weekday Ad Inserts 

Don't 

Know/

Refused

12%

Check to 

see what 

store it 

comes from

69%

Discard the 

circular 

without 

looking at it

23%

Base: Ever read or look at advertising inserts in papers 



Why Use Paper Preprints? 

 Occasions for regular use 

  

 Benefits for users 

 

 Core Benefit 



Utility Model  
for Paper 

 Advertising 
  

 Base:  Ever Use Paper Preprints 

Occasions 
•Check for sales 76%  

•Sunday routine 65% 

• Browse for fun 63% 

•Plan regular    
   shopping 46% 

“In the 
Market” 

70% 

Benefits 
• Easy comparison      
 shopping 71% 

•Predictable 65% 

• Realistic 50% 

• Portable 29% 

Core Benefit 
 Save Time & 
Money 65% 



 
More Use Preprints from Papers than from Direct Mail: 

 

51

29

70

49

Past 30 daysPast 7 days

Direct mail

Weekday/Sunday paper inserts

Base: Total Adults 



Insert Size Preference:  Smaller 

Half size of 

regular 

pages

28%

No 

preference

8%
Smaller 

magazine 

size

47%
Broadsheet 

size

17%

Base: Ever read or look at advertising inserts in papers 



Paper Type Preference:  Glossy 

No 

preference

19%

Glossy 

paper

65%

Newsprint

16%

Base: Ever read or look at advertising inserts in papers 



Number of Pages:  No Preference 

A lot of 

pages 

(32+)

13%

A few 

pages (4-8)

32%

No 

preference

55%

Base: Ever read or look at advertising inserts in papers 



Photographs vs. Drawings:  Photos! 

Photographs 

92%

Drawings

2%

No 

preference

6%

Base: Ever read or look at advertising inserts in papers 



Design Elements That Annoy 

38

37

32

24

30

24

28

34

Price in small print after rebate

Legal disclaimers in small print

Monthly payment in large print, but

total/cash price in small print

Cluttered appearance from too

many items listed

Annoy a lot Annoys somewhat

Base: Ever read or look at advertising inserts in papers 

68 

61 

60 

58 



Features/Benefits Summary 
• Feature:  Full Color 

– Benefit:  62% Higher Readership 

 
• Feature:   2 Week Turnaround 

– Benefit:  React quickly 

 
• Feature:  Glossy Paper 

– Benefit:  Enhance Image 

 
• Feature:  Flexible Quantity 

– Benefit: Target specific areas with more 
    impact and no waste 



Glossy Print & Deliver Program 



Glossy Print & Deliver Program 

 A Local Insert Program is printed in full color and 
can be delivered with your paper.  

• These single page and four page full color inserts 
are perfect for a local advertiser's sale flyer or 
community event brochure to promote a local 
festival, fair or event. They are produced on 
glossy paper.  

• Local merchants order these inserts to be printed 
and delivered with your paper. 

 
This is a great way to add profit and revenue to your 
Publications 
 



Glossy Print & Deliver Program 



Glossy Print & Deliver Program 

 Promote Local Events 
This is an awesome way 
to promote local events 
including fairs, sidewalk 
sales, local festivals and 
major concerts or 
sporting events.  

 
 The full color flyer is 

printed on top quality 
paper and will be the 
premier piece for your 
local event. 
 
 



Glossy Print & Deliver Program 

 Variety 

• Everything from 
single sheets and 

 four page tabs to 
multi page stitched 
booklets and special 
publications.  



Glossy Print & Deliver Program 

• High Quality 
Printing…Dependabl
e Delivery...High 
Consumer Value 
The full color glossy 
Local Inserts are 
printed on high 
quality glossy paper.  
 
 

  
 



Glossy Print & Deliver Program 

GET Your 

PROGRAM 

in Your 

Market Area! 

 



GET A PRINT & DELIVER 
PROGRAM 

Good 
Selling ! 

Disclaimer: The information contained in this presentation is intended solely for your personal reference. Such information is subject to change without notice, its accuracy is 
not guaranteed and it may not contain all material information concerning J.W. Owens.  The Company makes no representation regarding, and assumes no responsibility or 
liability for, the accuracy or completeness of, or any errors or omissions in, any information contained herein. In addition, the information contains white papers , shared 
presentation from others, industry material, public or shared  information from others and J.W. Owens that may reflect the his current views with respect to future events 
and performance. This presentation does not constitute an offer or invitation to purchase or subscribe or to provide any service or advice, and no part of it shall form the 
basis of or be relied upon in connection with any contract, commitment or decision in relation thereto. 
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